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A WORD OF THANKS FROM THE GENERAL AND ARTISTIC DIRECTOR

| wish to thank the administrative teams of Jeunesses Musicales Canada, Jeunesses Musicales Ontario, and Jeunesses Musicales
New Brunswick, as well as the many JMC Chapters and the Jeunesses Musicales Canada Foundation, for their help in the
preparation of this document.

Special thanks to Brent Besner and Emilien Roscanu for their administrative support.

A sincere thank you to Joél Laroque (le trafiquant d'images) for the sharing of his graphic grids for the layout of this report.
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Jeunesses Musicales Canada, like many other cultural organizations, has been hit hard in 2020-2021 by the
COVID-19 pandemic. However, it is often in times of crisis that we can identify what makes us different and
allows us to stand out from the crowd. Two particular characteristics stand out in these difficult times.

First of all, we have always been able to count on the strength of our network of JMC Centres, which is made u
of dedicated volunteers who are highly involved in supporting Jeunesses Musicales Canada. Thanks to them,
many local initiatives have been able to maintain artistic activities in their regions despite many obstacles. On
behalf of the members of the JM Canada Board of Directors, | would like to thank our Centre presidents and
their volunteer teams for their unwavering support.

Michelle Landry, President, Baie-des-Chaleurs JMC Centre
Adrienne Deveau, President, Chaleur-Bathurst JMC Centre

Gail E. Carleton, President, Dalhousie JMC Centre

Martin Waltz, President, Dieppe JMC Centre

Jessie Guerrette, President, Edmundston JMC Centre

Wilfred J. Alliston, President, Fredericton JMC Centre

Claude Painchaud, President, fles-de-la-Madeleine JMC Centre
Hélene Mercier, President, La Sarre JMC Centre

Chantal M. Tremblay, President, Lac Témiscamingue JMC Centre
Lise Léger-Andersen, President, Acadian Peninsula JMC Centre
Louise Lajoie, President, Port-Cartier JIMC Centre

Gloria Richard, President, Kent JMC Centre

Yves Prévost, President, Rouyn-Noranda JMC Centre

Luc Bouchard, President, Saguenay JMC Centre

Solange Coté-Jacob, President, (drumroll please!) Val-D’Or JMC Centre

How can we support our young artists and offer our audiences musical performances in these unprecedented
times? We were able to do so thanks to the professionalism and commitment of the entire JM Canada team
under the admirable general and artistic direction of Daniéle LeBlanc. They all had to show resilience in these
difficult times and they carried out several projects that allowed us to shine across the country.

Often working in the shadows, they deserve to be in the spotlight today. A huge thank you to:
Daniéle LeBlanc, Executive and Artistic Director

Emilien Roscanu and Brent Besner, Executive Assistants and Coordinators, Digital Projects and Volunteer
Network

Nathalie Allen, Financial Services Director

Andrew Deschénes, Accounting Assistant

Clément Joubert, Director of Operations, Young Audiences and Music Education
Marie-Claude Codsi, Development Manager - Young Audiences

Judith Pelletier, Design, Production and Distribution Manager - Young Audiences, Montreal
Yogane Lacombe, General Audience and Emerging Artist Programs Manager

Aurélie Négrier, Music Education facilitator

André Mercier, Young Audiences Concert and Workshop Coordinator — Schools and Tours
Benoit Bilodeau, Young Audiences Logistics and Box Office Coordinator

Yoline Isebaert, Communications Coordinator

Noémie Vallet, Communications Manager

Many thanks to the members of our Board of Directors and its Executive Committee who were involved in an
exceptional way.
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A big thank you to our Foundation, chaired by Richard Lupien, as well as to its executive director, Gabrielle
Blackburn, and to our generous donors who have provided us with invaluable financial support.

I would like to acknowledge the unwavering commitment of our public partners: the Canada Council for the
Arts, the Conseil des arts et des lettres du Québec, the Conseil des arts de Montréal and Canadian Heritage fc
their financial support at the heart of this crisis. Thank you very much! We look forward to the return of our
normal activities in 2021-2022.

Jean-Guy Gingras

A WORD FROM THE ARTISTIC AND GENERAL DIRECTOR

What a year 2020-2021 has been! The pandemic turned everything upside down: halls closed, activities came
to a halt, working from home, online school... Despite this major shift, we have been resilient, united and
have put forth all efforts to get through it together and let music shine through.

In last year's annual report, | wrote: The 2020-2021 season will be different, perhaps even disorienting, but
we see it as a springboard for new ways of working with you to improve our strategic plan and undergo a
much-needed digital shift to ensure we maintain our presence. Our new team will guarantee it! Together, for
music, everywhere, and with you all around us!

| don't believe that | could have put it any more accurately! Our Digital Ballads for 4- to 12-year-olds have
given us exposure across Canada, from the Pacific to the Atlantic, for the first time in many years. Local
activities organized by our regional JMC Chapters confirmed that there is a demand for classical music. The
recording of the opera Lucia di Lammermoor was very well received by our audience. And we have
developed targeted audio and video capsules with our current and former artists to make our programming
even more accessible to general audiences... at the click of a button on our website. Our organization has
never been more musically productive and creative!

In addition, our relationships with you have been strengthened thanks to monthly Zoom meetings with
Chapter presidents. Each month, we held a mini meeting to discuss the latest news, developments, and
current ideas. The network is full of life and contact has never been sustained so consistently. This is a new
normal that we can no longer do without and that closes geographical gaps. That is why we are planning a
small administrative reform of the Life of the Movement Committee, so that it better reflects this positive
transformation.

In short, an improbable and incredible year. The only constant has been YOUR commitment. Thank you
again for all you do for the JM Canada family. We can’t wait to see you in person. It shouldn't be long now!

Daniéle LeBlanc
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ABOUT

A PRESENCE IN
ALL PROVINCES
AND TERRITORIES

FOUNDED IN
1949

15 VOLUNTEER-
RUN JMC
CHAPTERS IN
QUEBEC AND
NEW BRUNSWICK

A NETWORK
OF OVER 350
BUYERS

HEADQUARTERED IN
MONTREAL’S PLATEAU
MONT-ROYAL, WITH
CURRENT OFFICES
OPENED IN APRIL 2000

FOUNDING
MEMBER OF THE
JEUNESSES
MUSICALES
WORLD
ORCHESTRA

HOSTTO 6

INTERNATIONAL
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MEETINGS

JM CANADA:

A TALENT INCUBATOR

AND ONE OF

CANADA’S MOST

IMPORTANT

CLASSICAL MUSIC

PRESENTERS!




JEUNESSES
MUSICALES
CANADA

OUR MANDATE

Since 1949, Jeunesses Musicales Canada (JM Canada) has produced, presented and circulated professional concerts in outlying
areas outside of major urban centers, thanks notably to a network of 150 local volunteers who help produce its touring concerts
in halls and schools.

OUR MISSION

1  To promote the discovery of various types of classical music among young audiences.
1 To support the development of young classical musicians on the national stage.

OUR VISION

To become the national leader in:
71 Introducing young audiences to the experience of classical music;
1  Recruiting and supporting promising young musicians.

OUR ORGANIZATIONAL VALUES

JM Canada presents the best classical music programming and the most promising artists.

JM Canada plans and implements musical activities that reach and make classical music accessible to
audiences across the country.

JM Canada is committed to working collaboratively with all partners (including artists, volunteers,
collaborators, and sponsors) to foster their participation and involvement, with a view to fully achieving its
mission and vision.

Through its activities and initiatives, JM Canada fosters knowledge, listening, openness, creativity, classical
music appreciation, and professional artist development.

JM Canada’s programming provides high-quality, enriching, and entertaining experiences.
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THREE MAIN
ACTIVITY TYPES

YOUTH
WORKSHOPS

GENERAL
AUDIENCE
ACTIVITIES




